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Unfortunate Interaction with a Pastor
By Freddy Davis

There has been a lot of buzz in the Christian
community in recent times related to some of the
polling George Barna has done regarding the
relatively low numbers of self-identified Christians
in America who actually hold a biblical worldview.
Well, some new numbers have stirred the pot
once again. He has recently released the results
of polling he did among pastors — and the results
are truly shocking. According to Barna's numbers,
only 51% of Protestant pastors actually hold a
biblical worldview — and the numbers get dramat-
ically worse when you move outside of the Evan-
gelical community.

[Note: For clarity, here is how Barna defined a
biblical worldview for polling purposes. People
who have a biblical worldview believe that:
absolute moral truth exists

moral truth is based upon the Bible

the Bible is accurate

Jesus Christ was sinless

Satan literally exists

God is omnipotent and omniscient

Salvation is by grace alone

believers have a personal responsibility to
evangelize.

Those not agreeing with these points were con-
sidered to not have a biblical worldview.]

In some ways, | find it rather shocking to even
contemplate this finding. At the same time, | rec-
ognize that there are a number of different ap-
proaches that people uses to develop their
theological points of view — many of them com-
pletely unbiblical. And sadly, some of these false

theological systems have actually become main-
stream in many liberal theological schools.

Recently | had a brief interaction with a pastor who fit
the non-biblical worldview profile. Most of the pastors
| interact with fit within the biblical worldview frame-
work, but occasionally | do engage others whose
guiding purpose is not to advance the gospel, but to
promote some kind of "social justice" agenda.

Recently | sent out a marketing e-mail to pastors.
There was nothing particularly provocative in it. | was
just sharing with them the work of MarketFaith Minis-
tries. Here is the e-mail | sent:

(Pastor),

When COVID hit, it became virtually impossible to
go to churches to share my Christian worldview train-
ing. Now that things are opening back up, | am crank-
ing up my schedule again. Since | am still very early in
this process, my schedule is pretty much wide open
right now.

Just for your review, and to jog your memory about me
and MarketFaith Ministries:

*We are a worldview discipleship ministry
(www.marketfaith.org)

» The greatest interest churches have for worldview
training these days is occurring because of the in-
creasingly anti-Christian societal environment and
church member's deeply felt need to know how to
respond to it based on a Christian worldview.

e The training is VERY practical and not only discuss-
es a biblical worldview, but also how to share one's



Permission to Reprint
If you wish to reprint this
article in your own print or
electronic newsletter,
please include the follow-
ing text:

Reprinted from Worldview
Made Practical; a free e-
zine produced by Market-
Faith Ministries featuring
practical teaching and life
tools to help Christians be-
come more effective in
their faith life. Discover
MarketFaith Ministries at
www.marketfaith.org.

Speaking Schedule
If you are interested in
having Freddy Davis or Tal
Davis present one of our
Worldview Seminars or to
share about worldview and
its practical implications at
your church or organiza-
tion, please contact Mar-
ketFaith Ministries to
schedule your event. All
contact information is at
the bottom of this e-zine.

Worldview Resources
It is one of the primary pur-
poses of MarketFaith Min-
istries to provide
resources to help Chris-
tians understand the prac-
tical implications of
worldview. You can find
many free resources that
will help you in your quest
at
http://www.marketfaith.org.

faith in our post-Christian society,
and how to use apologetics to
push back on the anti-Christian
expressions that are so promi-
nent.

I've found that if it is carefully
scheduled and energetically pro-
moted, a one time Friday evening
and all day Saturday training will
garner huge participation (though
the timing can certainly be tweaked
if you believe a different time would
work better for your particular situa-
tion). This is a topic that huge num-
bers of people are interested in as
it directly touches their lives.

| operate primarily on a love offering
+ expenses basis, though if you
have a particular budget or another
preference, | am open to other pos-
sibilities.

Would you be interested in explor-
ing this possibility for your church
this summer or fall?

I look forward to hearing from you.

God bless,
Freddy Davis

Shortly after sending it out to Brian,
a United Methodist Pastor, | re-
ceived this response:

No.

I do not encourage my congrega-
tion to develop an "us versus them”
approach to the world. Your materi-
al above indicates that you see the
world as "increasingly anti-Chris-
tian". We do not fight against a
media, nor an atheistic world, but
instead see that the overwhelming
number of people we meet are sim-
ply neutral and ignorant of what
Christianity can bring to their lives.
However, there are several Baptist
churches and Churches of Christ in
our town who would agree whole-
heartedly with your worldview. |
suggest you target them.
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| was a little taken back by the abrupt-
ness of his response, but upon receiving
it, | wrote him back the following note:

Sorry Brian,

I'm not actually advocating an "us vs.
them" approach. Rather, it is a matter
of so many people in society being
separated from God who are promot-
ing an anti-biblical worldview that is
opposed to the traditional values of a
biblical worldview. As a Christian, |
don't see them as enemies, but as our
mission. My intent is not to start a fight,
but to train believers how to share the
transformative love of Christ in a way
that is understandable to people who
hold a different worldview. The focus
of what | do is to train believers on the
topic of worldview itself.

Hope this makes a little more sense to
you.

Blessings,
Freddy

Of course | never received another
response from him and didn't really
expect to. The focus of his ministry
goes in an entirely different direction.

As one who has served as a pastor, |
completely understand the difficulties
pastoral leaders have in leading their
churches. | realize trying to fit in a
special emphasis that is not a part of
their regular programming is not al-
ways an easy thing to do. So | recog-
nized that if Brian did not see special
worldview training as something that fit
into his plan for the year, it just didn't
fit. Running into that kind of scheduling
issue is actually quite common.

But the case here was not a schedul-
ing issue. Brian made it clear that his
agenda was one that went in a com-
pletely different direction from what |
was offering.

The first thing | noticed was his atti-
tude. Rather than politely decline my
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offer, his first comment was a curt,
"No!" This was followed by a rather
adversarial retort indicating not only
his personal ministry direction, but
also a rebuke to mine — along with a
backhanded slap at churches that
have priorities that are different from
his. | did not take this personally, but
the attitude was quite evident.

The next thing | noticed was his repu-
diation of the very core purpose of
God's work in the world. God wants
the lost to be saved, and he wants to
use believers as instruments to pro-
mote that process. Brian was careful
not to say it directly, but his com-
ments about developing an "us ver-
sus them" approach, and his
unwillingness to even recognize the
influence that non-Christian beliefs
are having on society are notewor-
thy. The truth is, these things are
both a challenge to our faith and a
witnessing opportunity. But this was,
obviously, not his priority. His focus
is not to bring the gospel of Christ to
the world, but to promote social jus-
tice.

But unless you think Brian is an outli-
er here are some of the results of the
George Barna polling | referenced
earlier.

* Only 51% of Protestant pastors
actually hold a biblical worldview
(and among United Methodists, of
which Brian was a part, it is only
27%).

* 45% of seminary graduates hold a
biblical worldview (compared to
59% of non-seminary graduates).

* 53% of male pastors have a bibli-
cal worldview, while only 15% of
female pastors do.

* 55% of white senior pastors hold a
biblical worldview, as opposed to
black senior pastors at 30%.

* 56% of pastors under the age of
40 hold a biblical worldview, while
it is only 50% over that age.

* 43% of pastors in the Midwest,
49% in the Northeast, 57% in the
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South, and 58% in the West hold a
biblical worldview.

* 57% of Baptist pastors hold a bib-
lical worldview (Southern Baptist
pastors are at 71%)

* 51% of non-denominational Prot-
estant pastors hold a biblical
worldview,

* 44% of Charismatic or Pentecostal
pastors hold a biblical worldview,

* 35% of black church pastors hold
a biblical worldview, and

* 28% of those leading mainline
Protestant congregations hold a
biblical worldview.

The importance of this information
should be rather obvious. In church-
es where the pastor does not have a
biblical worldview, it is pretty certain
that the church members are not
getting biblical worldview teaching in
their church, and the activities of
those churches do not represent bib-
lical worldview beliefs. Or to put it
more bluntly, in spite of the fact that
a particular pastor might self-identify
as Christian, many are actually not —
they do not promote what the Bible
teaches.

We live in a day where a lot of false
beliefs are prominent in society. It is
bad enough when the false teachings
are blatantly and proudly outside of
the Christian arena. But it is even
more insidious when churches and
people claim to be Christian but pro-
mote non-Christian beliefs. Because
of this, even very sincere people can
be led astray. As Christians, it is
critical that we become able to not
only recognize false beliefs when we
see them, but also have the ability to
effectively counter them and accu-
rately point non-believers to Christ.

It is evident in the political arena
these days, that we cannot always
trust those who are in positions of
leadership. If their foundational belief
system is wrong, they will lead soci-
ety in a wrong direction. The same is
true with those who lead in the reli-



gious arena — both at a denominational level and a local church level. The only way we can be confident of
our leaders is to personally know the truth, and know what our leaders believe in relationship to the truth.

There are a lot of people in the world who follow false beliefs — in every area of life; including the faith arena.
| want to challenge you now to commit yourself to master biblical worldview beliefs. With that, you will be able
to easily recognize who you should allow to lead you, and who you should avoid.

Would You Consider Supporting Us?

Would you consider financial support for Market-
Faith Ministries? | feel confident that what we are
doing is consistent with your beliefs about spread-
ing the gospel and equipping the saints for ministry.
Would you let us be one element of your hands and
feet in this process? MarketFaith Ministries is a
501 (c) (3) not for profit corporation, so your contri-
butions are tax deductible. If you would consider
this we would be very grateful. Also, if you would
like to know more about the ministry, it would be my
pleasure to share with you personally what we are
working on and how you can plug in. | can be
reached at 850-383-9756 or by e-mail at
Freddy@marketfaith.org. As for any donations,
they may be sent directly to MarketFaith Minis-
tries at 321 Anton Dr., Tallahassee, FL 32312, or
you can contribute through our secure website at
www.marketfaith.org. Simply click on the “Donate”
button at the bottom of the homepage. We are
deeply grateful for your support of this ministry.

And, as always, if you have any thoughts, opinions
or suggestions about how MarketFaith Ministries
can help you, please feel free, at any time, to call
(850-383-9756) or e-mail (info@marketfaith.org).
We are here to serve you.




